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VISION
A global leisure and business destination that delivers 

culturally rich, diverse and innovative experiences inspiring 
boundless passion in visitors and residents alike.

MISSION
Generate travel demand to Greater Miami & Miami Beach 
to maximize economic impact on the community, ensure 

industry resiliency and elevate residents' quality of life.



Greater Miami & Miami Beach Visitors (000s)

2020 2021 2022
2022 v 
2021

Domestic Overnight Visitors 4,328 8,719 10,369 19%

International Overnight 1,842 3,747 4,743 27%

Florida Resident Overnight Visitors 1,708 3,450 4,057 18%

Total Miami Overnight Visitors 7,877 15,915 19,169 20%

Domestic Day Visitors 1,421 3,355 2,399 -28%

International Day Visitors 614 1,442 1,100 -24%

Florida Resident Day Visitors 1,682 3,508 3,832 9%

Total Day Visitors 3,717 8,304 7,332 -12%

Total 11,594 24,220 26,501 9%

2022 Visitor Volume



Greater Miami and Miami Beach Visitors - 2022



Total Visitor Spend in Billions

Segment 2020 2021 2022
Variance 
to 2021 

(%)

Domestic $4,153 $9,315 $11,367 22%

International $2,501 $6,743 $6,058 -10%

FL Resident $1,262 $2,747 $3,366 23%

Total $7,916 $19,222 $20,792 11%

2022 Visitor Spend
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Monthly Passenger Volume - 2022 vs 2019

2019 2022

Total Passengers

2019 2021 2022

Passengers 6,749,382 1,053,353 5,055,350



CT A - Royal Caribbean
Opened - November 2018
Architect - Broadway Malyan
Shore Power coming 
in Winter 2023

CT B - Norwegian Cruise Line
Opened – August 2021
Architect - Bermello Ajamil
Shore Power coming in Winter 2023

CT V - Virgin Voyages
Opened - February 2022
Architect – Arquitectonica
Shore Power coming in Winter 2023

Passenger Terminal Investments



CT AA/AAA - MSC Cruise Line
Groundbreaking - March 2022

Completion date - Fall 2023
Architect – Arquitectonica
Shore Power coming in Winter 2023

CT F - Carnival Cruise Line
Opened - November 2022
Architect - Berenblum Busch
Shore Power coming in Winter 2023

Passenger Terminal Investments



2022 2021 % Change

Occupancy 72.1% 75.9% -5.0%

Average Daily Rate (ADR) $253.11 $196.52 28.8%

Revenue Per Available Room (RevPAR) $182.55 $149.19 22.4%

2022 Miami-Dade County Hotel Performance



Miami-Dade County – First 9 Months 2023 Visitation



Top 25 Hotel Markets - January to October 2023

Occupancy Average Daily Rate RevPAR

Rank Region %
% vs 
2022

Rank Region $
% vs 
2022

Rank Region $
% vs 
2022

1 New York 80.8% 9.6% 1 New York $287.76 8.5% 1 New York $232.59 18.9%

2 Oahu Island 80.4% 5.7% 2 Oahu Island $278.96 6.4% 2 Oahu Island $224.16 12.5%

3 Las Vegas 79.2% 5.8% 3 Boston $229.33 6.3% 3 Boston $169.29 14.0%

4 San Diego 75.6% 1.5% 4 San Francisco $225.99 5.6% 4 San Diego $162.02 4.2%

5 Boston 73.8% 7.2% 5 Miami-Dade $218.31 -5.7% 5 Miami-Dade $156.30 -7.7%

6 Orlando 73.2% -0.5% 6 San Diego $214.27 2.6% 6 Anaheim $153.16 5.5%

7 Los Angeles 73.0% 2.2% 7 Anaheim $211.92 3.4% 7
San 
Francisco

$152.10 8.8%

8 Anaheim 72.3% 2.1% 8 Los Angeles $200.22 1.8% 8 Las Vegas $151.54 17.0%

9 Denver 72.1% 3.1% 9 Orlando $193.11 5.3% 9 Los Angeles $146.11 4.1%

10 Miami-Dade 71.6% -2.2% 10 Las Vegas $191.34 10.6% 10 Orlando $141.38 4.8%



Properties Rooms

Aventura/Sunny Isles 16 3,735

Surfside/Bal Harbour 13 1,361

Miami Beach 220 21,729

Downtown Miami/Brickell 56 10,995

Central Dade 30 2,789

South Dade 39 2,902

Airport 66 10,545

North Dade 58 4,131

Coral Gables 28 2,464

Doral 33 4,824

Coconut Grove/Key Biscayne 14 1,749

TOTAL 571 66,044

Hotel Inventory as of October 31, 2023



Average 
Daily Room 

Supply

66,176

(+3.1%)

Arlo Wynwood
Nov. 22

217 rooms

World Center
Feb. 23

351 rooms

Nov. 22
581 rooms

Nov. 22
242 rooms

New Hotel Supply (Oct 2022 – Sep 2023)



2023 2022 2021 2020 2019

International 8,698,955 7,859,188 4,386,439 2,836,363 8,667,203

Domestic 10,718,345 11,015,637 8,357,954 4,118,363 8,730,443

Total 19,417,300 18,874,825 12,744,393 6,954,726 17,397,646

Miami International Airport - Arrivals

2023 vs 2022 2023 vs 2019

International 10.7% 0.4%

Domestic -2.7% 22.8%

Total 2.9% 11.6%



Brazil
Colombia
Cuba
Dominican Republic
Mexico
Bahamas
Canada
Ecuador
Puerto Rico
Guatemala
Jamaica
Costa Rica
Panama
Honduras
Peru
Netherlands
Argentina

International flights to Miami

Belgium
Chile
Guyana
Haiti
Paraguay
Spain
Trinidad and Tobago
El Salvador
France
Cayman Islands
Netherlands Antilles
Nicaragua
Saint Kitts and Nevis
United Kingdom
Uruguay
Bolivia
Barbados

Belize
Anguilla
Grenada
Guadeloupe
Israel
Luxembourg
Virgin Islands
Portugal
Turkey
Turks and Caicos Islands
Saint Lucia
Saint Vincent and the 
Grenadines
Saudi Arabia
Suriname
Switzerland
Qatar
Morocco

Poland
United Arab Emirates
Martinique
Korea
Italy
Dominica
Germany
Antigua and Barbuda
Aruba
Bermuda
British Virgin Islands



Oslo & London Gatwick – September 2023

Paris Charles de Gaulle & Berlin – December 2023
Stockholm & Copenhagen – October 2023

Portland, OR – November 2023

Toronto – December 2023
Governor's Harbor, Bahamas – February 2024
*23/24 Winter schedule will offer from 150 

destinations, the most of any carrier at MIA

Barcelona – March 2024 Frankfurt – March 2024

Helsinki – November 2023

Monterrey, MX – July 2024
Merida, MX – July 2024

New Expanded Airline Service



50+ Cities
Spanning 53 
Countries

Travel Trade Representatives –53 Countries

Public Relations Representation –22 Countries



612M

Destination Brand Pillars

581K 1.5M

438M 1.1M $290M

+39% +49% +36% +30%

Outdoor Oasis

Adventurous Activities
Beach Leisure

Parks & Green Spaces

Cultural Capital

Arts & Performance
Culinary Experiences

Music & Entertainment
Retail Shopping

Tech & Innovation
Sustainability
Accessibility

Rich Heritage

Neighborhoods
History

Architecture & Design

Health & Wellness

Sports
Fitness

Self-Care

Meetings & Events Planner

Meetings
Events

Conventions
Conferences



• 9.8 million site visits

• 4.5 million engagements with 
partner content

• 27.4 billion impressions from 
articles, posts and blogs from 2,000+ 
media & social influencers

• $146 million in earned media value 

Website & Earned Media Success



GMCVB Marketing Strategy Recap
Initiatives are Aligned with the Traveler Journey

Inspiration Education Shopping/Booking Visiting Reliving & Sharing

Always On

• Global 
Advertising 
includes SEM

• Earned Media
• Social Media
• Tradeshows 

(Meetings &   
Leisure)

• Social Media
• Earned Media
• Content 

Marketing
• Videos
• Digital/Print 

Publications & 
Guides

• OTA Campaigns
• Meeting Planner 

Strategic 
Partnerships

• MICE Events
• Travel Trade 

Partnerships

• GMCVB/MIA 
Branding 
Signage with 
CTA to GMCVB 
site & social 
channels

• Mobile tracking
• Visitor research

• Visitors share  
brand love 
through social















Supporting our Future Tourism Professionals











Grand Hyatt Miami Beach Headquarter Hotel

• 800 rooms (50+ suites) 

• Four floors of meeting spaces & 
ballrooms

• Signature restaurant, lobby bar and 

lounge, and retail shops 

• Elevated, climate-controlled, pedestrian 

skybridge will allow easy movement 
between the hotel and the Convention 

Center

• Scheduled to open by year-end 2025



• Brightline

• Bus system 

• Freebies

• Trolleys

• Metro Rail

• People Mover



Broadening our Commitment to Sustainability



SDG 8: Foster entrepreneurship and create careers and 
jobs in tourism, particularly among youth and minorities. 

SDG 10: Empower and promote the social and economic 
inclusion of all irrespective of age, sex, disability, race, 
ethnicity, origin, religion or economic or other status.

SDG 11: Collaborate with governments to increase 
environmentally friendly mobility options, making 
transportation safer and more affordable for all.

SDG 12: Cut food waste in half and substantially reduce all 
waste through prevention, reduction, recycling and reuse. 

SDG 14: Sustainably manage and protect marine and 
coastal ecosystems and prevent waste or litter that could 
pollute the marine environment.



Sustainability Road Map





Travelers with Mobility Disabilities





Travelers with Autism
• 87% of parents surveyed do not currently take family vacations

• 93% would be more likely to travel if autism certified options were available

• 97% said they are not satisfied with the current travel options for families with autistic individuals

• 98% responded yes when asked if they look to physicians and therapists for travel approval

“Traveling to a destination where the staff are trained 
to recognize and address the needs of children on 
the autism spectrum simply makes our trip less 
stressful and more enjoyable… It gives us the 
freedom to enjoy a vacation in the same way that 
‘regular’ families can.”

Dr. Christopher O’Shea, parent of an autistic child



Autism Certification Partnership



IMPRESSIONS

Supporting Small Businesses













Thank You / Gracias!
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